


Vitex, one of the main Peruvian textile factories that vertically integrates
the full manufacturing process, from cutting, sewing, washing services,
embroidery, dyeing and finishing a garment that will end up in more than
one of the main retails of USA, Mexico or Canada.
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WHO WL ARE?

Vitex is a Peruvian company, created in September
: 2018 by a group of young partners with extensive
% experience in the textile export peruvian business.
oo Currently located in Lima, Peru, at Ate Vitarte
00, Q| distrit, with an infrastructure of more than 2800
m2.

Vitex is a company that vertically integrates the
full manufacturing process, from cutting, sewing,
washing services, embroidery, dyeing and
finishing a garment that will end up in more than
one of the main retails of USA, Mexico or Canada.

Vitex export sales have grown from USS 10 MM in

2020 to USS 13 MM in 2022, representing an

uninterrupted average increase. As first periods
C=> 0f2023, Vitex was among the top 20 Peruvian
iﬁ:l apparel exporters.

« More than 150 full time employees as of 2022

KA « More than 1000 peruvian families improve their
VlteX life quality whith direct and indirect work.

VIRCATEX CLOTHING SOLUTIONS
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Embroidery ’ Printing Finishing process




CUTTING:

300 thousand
garments/month

TREND RESEARCH

QUICK RENPONSE

PRINT:

100 Thousand
Garments/ Month

SEWING:

300 thousand
Garments/Month

()

FLEXIBILITYAND
PROPOSED SOLUTIONS

SPECIALIZED CLIENT
SERVICE

FINISHING PROCESS:

300thousand
Garments/Month

EAUNDRY:

80thousand kilos/Month

INNOVATING

TECHNIQUES & MACHINERY




MEN’S POLOS




OUR STRATLGIC PARTNERS

Wea'vng

Digital Printing Brokers




CORPORATE SOCIAL RESPONSABILITY

Vitex is.committed to highstandards of.corporate.:management and practices.
Corporate responsibility is atthe center of its management philosophy and
business. That's why we have thisi€ecrtifications and recognitions :
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PERUVIAN APPARLL SOURCING

Why Peru?

Peru has the availability of exceptional raw materials, a skilled
workforce and a strategic location in relation to the American
market.

Peru has been privileged by unilateral concessions from the United
States; being the main commercial destination with T-shirts as the
No. 1 product, in the last five years the Peruvian market has seen
the entry of more than 20 foreign brands, while its local exponents
have expanded their national coverage.
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TOP FIVE PRINCIPAL TEXTILE PRODUCTS EXPORTED FROM PERU (2022)
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